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Dear Students,

Each student has to write the answers to the Assignment questions with neat own handwriting using Blue Pen
(Black Ink not allowed) for each paper. Assignments have to submit after the payment of Rs.500/- by showing the
receipt of the same. If the Assignment is not submitted within stipulated time i.e. before the theory exams / last
date is treated as absent.

Methodology for writing the Assignments (Instructions) :

First read the subject matter in the course material that is supplied to you.

e If possible read the subject matter in the books suggested for further reading.

e You are welcome to use the PGRRCDE Library on all working days for collecting information on the topic of
your assignments. (10.30 am to 5.00 pm).

e Give a final reading to the answer you have written and see whether you can delete unimportant or repetitive
words.

e The cover page of the each theory assignments must have information as given in FORMAT below.

FORMAT

1. NAME OF THE STUDENT

2. ENROLLMENT NUMBER

3. NAME OF THE COURSE : M.A. (Psychology)

4. SEMESTER (L IL III & IV) HI\%

5. TITLE OF THE PAPER :

6. DATE OF SUBMISSION

Write the above said details clearly on every subject assignments paper, otherwise your paper will not be
valued.
Tag all the assignments paper wise and submit them in the concerned counter.

Submit the assignments on or before 30.11.2026 at the concerned counter at PGRRCDE, OU on any working day
and obtain receipt.
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ASSIGNMENT QUESTIONS
M.A. (PSYCHOLOGY) IV-SEMESTER
PAPER-I: (Research Methodology and Experimental Design)
Note: Assignments should be written with candidate hand written with blue pen only.

SECTION-A (5 Q X2 M =10 MARKYS)
Answer the following Questions.

1. Write about different sources of data, primary and secondary.
Explain the advantages and disadvantages of case study.
Define True experimental design with example.

What is Quasi experimental design? Explain about it.

A

Write about the structure or format of a research proposal.

SECTION-B (2 Q X 10 M =20 MARKS)
Answer the following Questions.

6. Explain in detail about steps of research process.

7. Write about types of quantitative research methods.
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ASSIGNMENT QUESTIONS
M.A. (PSYCHOLOGY) IV-SEMESTER
PAPER-II: (Counselling Skills & Applications)

SECTION-A (5 Q X2 M =10 MARKYS)
Answer the following Questions.

. Define the counselling relationship and explain its core characteristics.

Describe the role of helper’s skills in Stage-1.

Discuss the Stage-II helper’s skills.

Define empathy in counselling. Differentiate between primary and secondary advanced empathy with
an example.

Describe self-exploration process. Write the goals and obstacles to self-exploration.

SECTION-B (2 Q X 10 M =20 MARKY)
Answer the following Questions.

. Define the role of pre-helping phase development model of Counselling and write the various

attending and listening skills.

. What are the essential characteristics of problems and goals? Write the steps involved in Force Field

Analysis.
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ASSIGNMENT QUESTIONS
M.A. (PSYCHOLOGY) IV-SEMESTER
PAPER-III: (Human Resource Policies and Practices)

SECTION-A (5 Q X2 M =10 MARKYS)
Answer the following Questions.

. What are the functions of HRM?

Write about Tuckman’s five-stage team development model.
What are the characteristics of Organisational Development model?
How do employees learn about the culture of an organisation?

Write about the Marketing research techniques.

SECTION-B (2 Q X 10 M =20 MARKS)
Answer the following Questions.

. Explain the need for training and discuss the methods of training.

. Define the role of Advertising and the psychological principles affecting advertisement.
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